
WRITE A PRESS RELEASE TESTING

Every marketer should know how to write an effective press release. They're essential for ensuring the media and public
know your latest news.

However, if the angle of your story presents an interest for their readers, they will happily write about you or
your business which brings us back to our two previous points. It also states that the data is implying racial
bias. TL;DR We ran a study analyzing Amazon bestsellers from the past five years and found some really
interesting trends, including: Women authors sell on average 4X as many books as male ones But there are
more male authors than female ones in almost every categoryâ€¦ Excluding horror and fantasy! Write a simple
email telling them what you like about a recent article that wrote. A powerful press release can tell a story,
report news, or help a cause. No way. They will get in touch if they want more information. It's wise to make
your subject line attention-grabbing. Too often businesses write press releases about topics that are not
newsworthy. Pin Think the press release is dead in the age of social media? Our blog listing the best tips and
tools to track coverage could help you with that. Body copy The body copy of your release should contain the
details of your story. Can I get customized reports for the candidates who take this assessment, for example, to
highlight the most important competency? The heart of a great press release lies in two qualities: Brevity and
providing real news. It can enable you to reach your target audience faster. This may be entirely unrelated to
your pitch, but it can get you and your company name a quick press mention. How to structure a press release
Key ways to structure and present your press release are below. Although you need to keep your pitch short,
inserting a one sentence boilerplate will give the journalist a quick idea about your product and company,
making it easier for them to include you in industry related articles. Example 2: Reference a related story This
sort of pitch refers to a recent news article that the journalist has written and ties it to your story. Why press
releases are still relevant Despite the rise in corporate social media accounts and digital media, a standard
press release is still a key tool in business. Additionally, press releases are often the core building block for
other forms of communication â€” a company might link to a press release in a tweet, or use language from a
press release in a video of a CEO, a letter to employees, or on a call with investors and analysts. Journalists
receive a lot of emails, so you may want to follow up press releases with a call to check they've seen it. This
will enable you to tailor your story to suit. You want to make it easy for them to learn more about your
business or your story. Journalists would appreciate it if you give them the opportunity to correct an error in a
recent post. I can send you the data if you like. How to send a press release to journalists Generally, you
should send a press release by email. Comment on their Articles: If a blog has a comments section, be sure to
drop a comment with an intelligent viewpoint â€” something which adds value to the article. Your information
will be retained until you request us to delete the same. Therefore, you need to prepare a short and somewhat
catchy subject line which will make journalists want to read it. If you can conduct original research, and if the
findings are surprising, you have a potential winner on your hands. Journalists prefer specific types of content.
That will allow the journalist to scroll down and refer to your earlier email. Give the press release a title The
job of the press release title is to grab attention and encourage the journalist to read more. Just reply to your
first one. But actually, this step is quite different. Investing additional time before submission is what
separates a professional press release from a clumsy, amateurish effort. For more information, please read our
Privacy Policy. Writing a press release is not an opportunity to experiment with flowery prose or lay out
personal opinions. The main inconvenience of it is that it can be very hard to find contact details. In , Buzzfeed
ran another similar story. What is new? All it takes is setting aside 30 minutes a day. But how do you build
relationships? It is often used for big announcements, reports and surveys and business news.


