
PRICING STRATEGIES OF HILTON HOTEL

Here is the Marketing Strategy of Hilton Hotels. The brand focuses on premium pricing strategy thus catering the high
profile business class.

The target customers are business customers all over the globe. Hilton offers a set of popular facilitating
products such as customer services, bars and restaurants, and online reservation facilities. This will make it
easier to deeply infiltrate every segment of the hotel industry and widen their market share. According to
West, Ford, and Ibrahim, , p. Post navigation. Its brands are comprised of its more than 3, hotels in 78
countries across six continents. Physical Evidence: The Hilton group hotels and resorts have great reach and
presence of its working properties across the globe. Stasch , p. Curio represents 31 properties and 7, rooms
making up. Hence, business managements must ensure their marketing strategies are customer-oriented and
align with their organizational internal and external environments. Premium prices are calculated with the
premium cost for value-added services like spa, restaurant, breakfast and dynamism services. Promotion: The
promotional and advertising strategy in the Hilton marketing strategy is as follows: The Hilton group is the
well known brand in the hospitality industry for a long time. Therefore, the rationale of this research proposal
includes but not limited to the following. With more than 5, properties with nearly , rooms in countries, Hilton
is recognized as the best hospitality service provider in the world. Hilton has offered various hotel options for
over 90 years. The company is dedicated to continuing its tradition of providing exceptional guest experiences
across its global brands. The group has tied up with many hotel booking chains and websites to increase its
reach and evidence in the market. Conclusion Developing effective marketing strategies is good for the Hilton
Hotels which operate with luxurious hotels, resorts and choice service hotels all over the world. The main
purpose of this study is to examine how Hilton Hotels builds a relationship with its customers, how it
improves the added value to retain customers and what should be improved under the context of value chain to
improve the better services in order to effectively deliver customer satisfaction and exceed their expectation.
For companies to achieve customer loyalty, they must ensure customer satisfaction to make them feel better. It
is worth noting that the hotels operate with a customer-driven focus to get a cutting edge in the global market.
Also, they still have more potential in the globally emerging markets for hotel businesses. Hilton uses pricing
tactics including dynamic pricing; location pricing; and customer segmentation pricing. Effective marketing
strategy commences with the determination of the goals by which businesses project their target Fifield, , p. It
also establishes and upholds connection with other stakeholders, like partners in the supply chain,
shareholders, and employees. You need to log in to access the rest of the page. Moreover, marketing strategy
defines the approaches through which business firms intend to satisfy the needs and demands of their clients
Rosenbloom, , p. Curio is much smaller than the other two members of the Upper Upscale designation.
Manipulation of customer demand by converting it to hospitality services.


